Phoenix College:
Phoenix College of Management (PCM), promoted by Republica International Education Foundation Pvt. Ltd.(RIEF), and affiliated to LINCOLN UNIVERSITY COLLEGE (Malaysia) is the intellectual product of the nation’s eminent academicians, distinguished per sonalities, and prominent dignitaries who visualized a desperate need of a Global Institution that can be deemed not only as the nation’s “Hallmark of Educational Excellence” but which can significantly contribute in its economic growth & prosperity by producing competent entrepreneurs, effective managers, and productive business leaders.
PCM endeavours to discharge its responsibility by cultivating, nurturing and mentoring young minds, and by employing the best of human and physical resources. In short, PCM forever strives for high quality teaching, outstanding student support, and excellent personal and professional development.
Recognizing that working to make the world a better place is an integral part of a comprehensive college education, PCM effectively trains the students to strive for academic excellence, besides motivating them to be more creative, productive, responsible and caring individuals, sensitive to the needs of their fellow humans. As PCM believes in the development of the whole person – body, mind, and spirit, it encourages its students to take chances, to explore new avenues of expression, and follow a passion.
Accelerating changes in our world and in managing organizations demand a focus on preparing for the future, whatever it may hold, as such PCM prepares its students for the years to come, by producing visionary business leaders and generating innovative ideas & concepts that empower and improve organizations.


Our vision: 
Our vision is to become a globally recognized leader in hospitality education. We aim to provide students with a comprehensive and innovative curriculum that equips them with the knowledge, skills, and values necessary to excel in the dynamic and competitive hospitality industry. Our program strives to foster a culture of excellence, leadership, and ethical responsibility, with a commitment to delivering education that meets the evolving needs of the industry. We envision our graduates as industry leaders, innovators, and service-oriented professionals who contribute positively to the global hospitality sector.

Our Mission:
Our mission is to provide a world-class education in Hotel Management, preparing students for successful careers in the global hospitality industry. We are committed to fostering a learning environment that promotes excellence, creativity, and ethical leadership. Through a comprehensive and industry-relevant curriculum, hands-on training, and experiential learning opportunities, we aim to empower our students with the knowledge and skills needed to excel in diverse roles within the hotel and hospitality sector. We are dedicated to instilling values of professionalism, cultural sensitivity, and sustainability in our graduates, ensuring that they contribute positively to the growth and development of the hospitality industry.

About BHM
A Bachelor's in Hotel Management (BHM) is an undergraduate degree program designed to equip students with a comprehensive understanding of the hospitality and hotel industry, encompassing subjects like hotel operations, hospitality marketing, financial management, human resources, food and beverage management, legal and ethical considerations, sustainability practices, customer service, and event management, often complemented by practical internships. Graduates of BHM programs are well-prepared for diverse roles within the hospitality sector, including hotel and restaurant management, event planning, and marketing, given their strong foundation in industry-specific knowledge and skills, making them valuable assets in an industry that prioritizes exceptional customer service, efficiency, and quality. 

BHM Course Structure:
	Year 1: SEMESTER-1
	Credit

	Introduction to Hospitality & Tourism Management
	3

	Housekeeping Operation
	4

	Front Office Operation
	4

	Food and Beverages Service Skill
	4

	Fundamentals of Computers in Hotels: concept and application
	4

	English for Academics
	3

	Year 1: SEMESTER-2
	 

	Front Office Management
	4

	Housekeeping Management
	4

	Food Production Operations
	4

	Food and Beverages Service Operations
	4

	Hospitality English
	3

	Fundamentals of  Management
	3

	Year 2: SEMESTER-3
	 

	Food Science and Nutrition
	4

	Accounting for Hospitality
	3

	Food Production Management
	4

	Beverage Study
	4

	Hospitality HRM
	3

	Hotel French
	3

	Year 2: SEMESTER-4
	 

	Food and Catering Management
	4

	Introduction to Economics
	3

	Beverage Behavior
	3

	Entrepreneurship
	3

	Restaurant Business Operation/ Analysis
	4

	Hospitality Service Marketing
	3

	Year3: SEMESTER-5
	 

	Revenue Management
	3

	Purchasing and Cost Control
	3

	Statistics
	3

	Public Relation
	3

	Hospitality Training and Development
	3

	Hospitality Law
	3

	Year3: SEMESTER-6
	 

	Hotel Maintenance
	4

	Event Management
	4

	Tourist Behavioral Science
	3

	Research Methodology
	3

	Year 4: SEMESTER-7 
	 

	Industrial Training/ Internship
	6

	Year 4: SEMESTER- 8
	 

	Industrial Training/ Internship
	6

	Internship Report
	3


 
Activities:
· Academic Curriculum: Comprehensive coursework covering various aspects of hotel and hospitality management.

· Practical Training: Hands-on internships in real-world hospitality settings.

· Guest Lectures: Inviting industry professionals as guest speakers to share insights.

· Research and Projects: Undertaking research and case studies related to hospitality.

· Culinary Arts Training: Courses in food preparation, presentation, and kitchen management.

· Hospitality Clubs: Student clubs and organizations focused on hospitality.

· Events and Seminars: Hosting or participating in hospitality-related events and seminars.

· Career Development: Assistance with job placements, internships, and career counseling.

· Language and Communication Skills: Courses to improve communication and language proficiency.

· Hospitality Competitions: Opportunities to participate in competitions showcasing skills.

· Community Engagement: Emphasis on community service and social responsibility.

· Industry Networking: Facilitating connections with professionals through fairs, visits, and alumni networks.

· Oenology and Barista Session 

Other Activities ; Same

Internship:
Nepal, India, Thailand, Dubai, Qatar, China, Malaysia, USA, Australia
